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F
or U.S. companies, 

reducing carbon emis-

sions is a sign of leader-

ship and global com-

petitiveness at a time 

when action on climate change 

continues to increase. In today’s 

world, a low-carbon business 

strategy distinguishes a company 

as being ahead of the curve.

Raytheon’s focus on climate 

protection is not new. In 2002, 

when the U.S. Environmental 

Protection Agency started the 

Climate Leaders program, Ray-

theon joined as a charter part-

ner. The company set a goal to 

reduce its greenhouse gas emis-

sions 33% between 2002 and 

2009, normalized by revenue. 

By the end of 2008, one 

year ahead of schedule, the 

company had not only met but 

surpassed its reduction goal 

by cutting emissions 38% nor-

malized by revenue. Raytheon 

was one of only 11 companies 

recently recognized by EPA for 

meeting its target goal and was 

awarded the Climate Leaders 

2009 Goal Achiever Award. This 

reduction equals 275,000 metric 

tons of emissions avoided cu-

mulatively over that time frame.

To achieve its goal, Raytheon 

implemented an aggressive 

energy conservation program, 

since approximately 90% of its 

greenhouse gas emissions are 

energy-related. The company 

completed hundreds of energy 

conservation and efficiency 

projects across the company, 

and actively engaged its em-

ployees. As a result, Raytheon’s 

energy program has been rec-

ognized by EPA’s ENERGY STAR 

program six times in the last 10 

years, including the prestigious 

award for Sustained Excellence 

in Energy Management in 2008, 

2009, and 2010. 

Building on this base,  

Raytheon announced a new 

long-term goal to reduce to-

tal greenhouse gas emissions 

by 10% between 2008 and 

2015. This commitment is just 

one part of Raytheon’s overall 

Sustainability Program, which 

focuses on a wide range of 

initiatives to protect the envi-

ronment and conserve natural 

resources, such as waste reduc-

tion, recycling, and reducing 

water consumption. 

In this new era of collabora-

tion to mitigate climate change, 

the EPA program has built a 

framework to demonstrate  

the possibilities of growing 

businesses while reducing car-

bon emissions and informing 

public policy along the way. 

“Companies want to compete 

to earn the EPA’s recognition 

as a leader on the issue,” says 

Andrew Aulisi, director of the 

Climate Leaders program.

In return for taking inven-

tory of their corporate-wide 

emissions, reporting annually to 

the EPA, and setting ambitious 

reduction goals, partner compa-

nies realize cost savings through 

energy-efficiency programs. 

They also receive technical as-

sistance in developing their in-

ventory management plans and 

information on the latest green-

house gas mitigation tools.

The agency estimates that  

by achieving their current green-

house gas reduction goals,  

Climate Leaders companies will 

prevent the release of more than 

50 million metric tons of carbon 

dioxide equivalents each year—

equal to the annual emissions of 

nine million cars.  

Raytheon is passionate about going green.
Clearing the Air

Climate 
Leaders  
Goal 
Achievers
Through the Climate 
Leaders program, 
these companies have 
successfully devel-
oped corporate-wide 
inventories of their 
greenhouse gas (GHG) 
emissions, set long-
term goals to reduce 
their emissions, and 
achieved those goals. 

•	 3M
•	 Advanced Micro  

Devices
•	 American Electric 

Power
•	 Anheuser-Busch
•	 Bank of America
•	 Baxter International
•	 Caterpillar
•	 Exelon
•	 First Environment
•	 FPL Group
•	 Gap
•	 General Motors
•	 Hasbro
•	 IBM
•	 Kodak
•	 Mack Trucks
•	 MillerCoors
•	 National Renewable 

Energy Laboratory
•	 Pfizer
•	 Public Service  

Enterprise Group
•	 Raytheon
•	 Roche Group U.S. 

Affiliates
•	 SC Johnson
•	 Shaklee
•	 St. Lawrence Cement
•	 Sun Microsystems
•	 United Technologies
•	 Xerox
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Raytheon Sustainability

Discover all the ways we’re supporting stronger communities, 
a healthier environment and a more innovative workplace.

www.raytheon.com

Where sustainability 
goes to work.

At Raytheon, we strive to integrate sustainability into everything we do. It’s our 
commitment to future generations to protect our environment and conserve natural 
resources, from eliminating waste, to energy and water conservation. The EPA has 
recognized Raytheon with the 2009 Climate Leaders® Goal Achiever Award for reducing 
our greenhouse gas emissions by 38%, normalized by revenue, between 2002 and 2008. 
And for the third year running, we received the EPA ENERGY STAR® Sustained Excellence 
Award. Sustainability… it’s a journey and every step forward is a step that matters.

RTN1004_EPA_Ad_DM01.indd   1 4/5/10   12:19:22 PM


